
Here’s a game: open up Instagram and 
see how long it takes to come across  
a perfectly positioned flatlay, featuring 
at least one beauty product in pretty 
packaging (marble desk accessories 
optional). Maybe 45 seconds? You’re 
not sure how you’d apply that rainbow 
highlighter, but the holographic, 
Insta-worthy case makes you want  
it now. It’s marketing 101: a product’s 
packaging is the first thing we see on 
the shelves. Make it beautiful, and we’ll 
spend our hard-earned cash on it. 

Now, what if we told you that pretty 
packaging is seriously destroying our planet 
– would it make you rethink your beauty 
carbon footprint? Because while 90% of us 
recycle kitchen waste, 56% of people don’t 
bother with bathroom rubbish, according  
to campaign group Recycle 
Now. “We’ll throw away 10.8 
billion wet wipes and 13.2 billion 
cotton buds this year, and this 
waste washes up as far as the 
Arctic,” says Dr Lyndsey Dodds, 
head of marine policy at the 
World Wildlife Fund. “Eight 
million tonnes of plastic are 
thrown into our seas every year 
– over 600,000 double-decker 
buses’ worth. At this rate, there 
could be more plastic in the  
sea than fish by 2050.” 

And the problem isn’t just 
plastic – the Zero Waste Week initiative, 
which begins every year on the first Monday 
of September, estimates that the cardboard 
produced globally for perfumes, serums  
and moisturisers contributes to the loss  
of 18 million acres of forest each year.

But if there’s one thing the beauty 
industry is quite good at, it’s rolling with the 
times (magnetic face masks and geode hair, 
anyone?). The manufacture of microbeads 
– plastic particles found in many scrubs and 
toothpastes, which get washed into the 
oceans, harming marine life and entering 
our bodies via the food chain – was banned 
in the UK in January. And sales of any 
remaining microbead products were  
banned in England and Scotland, and Wales  
as of June 19 and 30, respectively. Northern 
Ireland is aiming to stop sales in September. 
Just one shower can pump approximately 
100,000 microbeads down our drains,  
so it’s a small step towards reducing the 
environmental impact of plastic, and trend 
forecasters say the growing green beauty 
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Eco warriors unite: plastic packaging is 
clogging our landfills and oceans, and 

even affecting our bodies. Want to make 
a difference? We show you how to clean 

up your beauty routine 

By Ali Pantony

F O O T P R I N T ?

W H AT ‘ S  YO U R

B E A U T Y
revolution is well under way – with 
millennials leading the charge. 

“Our data shows 67% of young people 
choose ethical beauty products where 
possible, and reduced packaging to promote 
the protection of the environment is often one 
of the first things they consider when going 
green,” says Roshida Khanom, associate 
director for Mintel Beauty and Personal Care. 
“As a result, retailers are cutting down on 
packaging and offering recycling initiatives  
to customers.” For example, customers can 
return six Mac empties and bag a free lipstick, 
or five Lush pots for a free face mask. 
Choosing refillable products 
means saving on 
plastic-heavy 

70% of GLAMOUR readers want to  
reduce their beauty carbon footprint,  
but don’t know how. So we asked reader 
Holly Bishop to share her yearly beauty 
waste, and got two pairs of expert eyes 
– Michelle Carvell, chief operating officer 
and packaging expert at environmental 
consultancy Lorax Compliance, and  
Ashlee Piper, sustainability journalist  
and author of Give A Sh*t: Do Good. Live 

Better. Save The Planet – to give their  
feedback and tips. Here’s Holly‘s  
beauty footprint diagnosis:   

“I exfoliate 
every evening 
in the shower 
and use  
a cleansing 
balm to remove 
make-up. 
Because of my 

birth control, I don’t get periods so don’t use 
any sanitary products, and because I use  
a spray toner there’s no need for cotton  
wool pads. But, if I’m honest, I buy beauty 
products based on price (most items are 
under £10), not because of their eco  
value. I feel guilty about that, so if a brand 
is zero-waste and cruelty free, I’m more 
inclined to buy its products.”

EXPERT ADVICE 
Michelle says: “Ditching wipes 
for make-up removal balm is 
a good start, but Holly should 
assess whether she actually 
needs all her products. Could  
a selection of similar products  
(eg lip, cheek and eye colour) be 
replaced by one multi-use item [such as Ilia 
Multi-Stick, £30]? If everyone made this  
simple tweak, it would make a big difference. 
She should also make sure each product  
is completely used up before binning – it’s 
harder to recycle the packaging if it’s  

Throw-away beauty 
is responsible for 

of landfill waste
30-40%

120 
BILLION
units of packaging 
are produced by the 
cosmetics industry 
every year

packaging and cases; Dior offers foundation 
and powder refills, while sustainability 
pioneer Kjaer Weis does top-ups across most 
of its make-up. Garnier is taking the eco fight 
one step further, partnering with recycling 
company TerraCycle to set up the first free 
recycling programme for your bathroom 
beauty products. People can bin their 
empties at a drop-off point or post them to 
TerraCycle HQ using a printable freepost 
label. And with traditional plastic tampon 
applicators taking 500 years to decompose 
(and the average woman using 11,000 
tampons in her lifetime), eco hygiene brands 
are booming, too. There’s Freda, whose 
sanitary products are made from eco-
friendly and sustainably sourced materials,  
a reusable tampon applicator called Dame, 
and the washable Mooncup (a soft, silicone 
device inserted into the vagina). Planet-
saving beauty is definitely on the rise.

But, if you’re feeling overwhelmed by the 
recent barrage of eco info, you’re not alone: 

HOLLY 
BISHOP, 26, 
ILLUSTRATOR, 
LONDON



6  P L A N E T-
P R O T E C T I N G 
P R O D U C T S

1. Ace a stripe-free contour 
with Glow Kit, £74, Kjaer 
Weis, and simply refill the 
original when you run out.
2. Babe Balm, £18, Bybi is 
your winter skin saviour for 
lips, skin and hair. It‘s 100% 
vegan and made from 
biodegradable sugar cane. 
3. Organic brand Tata Harper 
uses recyclable glass for its 
Purifying Cleanser, £61.  
Less waste + clear 
complexion = the eco dream.
4. Neal’s Yard Remedies uses 
recycled and recyclable 
packaging. We love its 
Seaweed & Arnica Foaming 
Bath, £15.50.
5. Pai Skincare is certified 
organic and vegan, and uses 
a ‘reverse osmosis system’ to 
recycle water. Try its Rosehip 
BioRegenerate Oil, £24.
6. Soaper Duper saved 2.8 
tonnes of plastic in its first 
year by using semi-skimmed 
milk bottles, making its 
Nourishing Coconut Body 
Butter, £7.50, a top choice. ● 

1 Palm off palm oil. Forests and 
human settlements the size  

of New Zealand have been destroyed 
for use as palm oil plantations.

2 Visit recyclenow.com. Use the 
Recycling Locator tool to check 

where to recycle specific items near 
you and how to prepare them.

3 Get symbol savvy. The Green 
Dot label only means the 

manufacturer has paid a fee towards 
recycling in Europe, the Mobius Loop 
(three arrows in a triangle) means  
an object can be recycled. Head to 
thisiseco.co.uk for a full breakdown.

2

[ 000 ] Glamour.comAW18

6

A
rt

w
or

k 
by

 M
er

iç
 C

an
at

an
.  

Ph
ot

og
ra

ph
s:

 G
et

ty
 Im

ag
es

, S
to

ck
sy

, U
ns

pl
as

h

H O L L Y ’ S 
A N N U A L 
B E A U T Y 

B R E A K D O W N 

5 X AROMATHERAPY ASSOCIATES 
BATH & SHOWER OIL

+ 1 x tub of coconut oil (used as a body 
lotion) + 5 x Malin + Goetz Eucalyptus 
Deodorant + 4 x Frank Body Original 

Coffee Scrub + 100 x cotton wool buds 
+ 10 x Colgate Toothpaste   

B O DY

 3 X RIMMEL MASCARA 

+ 4 x tinted moisturiser (various brands)  
+ 4 x Elf Poreless Face Primer  

+ 1 x Maybelline Tattoo Brow Long Lasting  
Tint + 1 x Benefit Watt’s Up! highlighter  

+ 2 x Pixi Correction Concentrate 
concealer + 10 x lipsticks (various brands)

M A K E - U P

7 X AUSSIE MIRACLE MOIST 
CONDITIONER 

+ 7 x Aussie Miracle Moist Shampoo  
+ 1 x Aussie 3 Miracle Oil + 8 x Batiste  

Dry Shampoo + 4 x Toni & Guy Sea Salt 
Texturising Spray + 2 x Toni & Guy Tousled 

Texture Creation Hairspray

H A I R

1 X PIXI ROSE FLASH BALM

+ 5 x Elf Makeup Remover Balm Stick  
+ 5 x No7 Early Defence Glow Activating 

Serum + 5 x No7 Early Defence Night 
Cream + 5 x No7 Early Defence Day  

Cream + 1 x Kiehl’s Midnight Recovery 
Concentrate + 1 x Omorovicza Queen of 
Hungary Mist + 1 x BeGlow Tia Sonic Skin 

Care System + 5 x Tata Harper  
Clarifying Mask

S K I N C A R E

1

3 ways to
go green

4

3

5

not. Plastic stems of cotton wool buds can also 
end up in the ocean, so look out for ones with 
paper stems from retailers such as Waitrose.  
As Holly is a big lipstick buyer, she should 
choose brands that offer refills. Some of her 
products use complex pump and spray 
mechanisms, which are harder to recycle,  
so she should make sure all the parts are 
separated before recycling.”
Ashlee says: “I’d recommend a ‘beauty fast’, 
where she only uses ten products for three 
months. It forces you to live with less, and stops 
you re-buying throw-away products. There’s  
a lot of single-use plastic here, particularly for in- 
shower products. I’d suggest package-free bars 
for shampoo, conditioner, body lotion and soap, 
such as the ones Lush sells. Holly could also 
gather her plastic empties (making sure they’re 
rinsed out) and take them to any Origins store 
– they recycle containers from any brand. With 
a little research she‘ll find eco-friendly, lower- 
packaging alternatives. For example, cosmetics 
in compostable paper or recyclable metal tubes 
[such as Axiology Lipsticks, £25, Naturisimo] or 
reusable glass [try Magic Luminizer, £36, RMS 
Beauty] would reduce her footprint. The greater 
the support for green brands, the smaller our 
beauty carbon footprint.”

For more eco-friendly beauty tips,  
go to Glamour.com


